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___4___ Hours / Week					___4_____ Credits

Unit I 
Marketing: Meaning & Definition of Market and Marketing – Classification of Markets-Marketing and selling-Objectives, importance & functions of Marketing – Marketing and Economic Development – Modern Marketing Concept – Market segmentation. 

Unit II
Marketing Functions: Marketing Process – Concentration - Dispersion and Equalization - Classification of Marketing Functions - Functions of Exchange – Selling and Buying. Functions of Physical Supply - Transportation and storage. Facilitating Functions: Financing, Risk Bearing, Standardization, and Market Information Promotion.

Unit III 
Marketing Mix: Product Mix – Meaning of Product &Product Mix, Expansion and contraction and product Life Cycle.  Price Mix - Importance of Price, Pricing Objectives, Kinds of Pricing, Methods of Price Determination. 

Unit IV
Channels of distribution – Importance and selection of channels of distribution.  Middlemen-Functions and Kinds of Middlemen.  Personal Selling and Sales Promotion.  Advertising- Importance – Advertising Media- advertising Copy-Advertising and Salesmanship-Qualities of good salesman. 

Unit V
Marketing in India – Problems of Agricultural Marketing-Remedial Measures.  Regulated Markets – Features - Functions and Objectives - demerits of unregulated market. Qualities, duties & Responsibilities of Marketing Manager. Services Marketing- Meaning – Definition - Concepts and types.

Text books:
1. Marketing - Rajan Nair
2. Marketing - RSN Pillai & Bagavathi
Reference Books:
      1.   Principles of Marketing - Philip Kotler.
